®

Branding And Promo
510 CARROLL ST.

Reputationi e " Etide

Management

Online

647-720-7766

HELLO@BRANDINGANDPROMO.COM

Managing your online reputation is important because it influences how people
perceive you and your brand! A positive reputation attracts customers, builds trust, and
improves public perception of your business and brand.

Reviews, social media content, articles, and search engine results about your brand
make up your online reputation. Online Reputation Management is a major roadblock
businesses face in today's digital world. Customers now publicly express dissatisfaction
with a product or service, which leads to a negative reputation.

REPUTATION MANAGEMENT VS. MONITORING

There are nuanced differences between reputation management and reputation
monitoring, though the two processes often go hand in hand:
« Online reputation monitoring involves proactive strategies for maintaining a brand’s
already-existing positive presence.
« Online reputation management relates to the steps taken after an event or issue
occurs and the reparative efforts made to bolster the public perception.
Effective monitoring is an excellent way to avoid the need for constant interventions
and “reputation repairs.”

WHY IS ONLINE REPUTATION IMPORTANT?

« Online remarks about your product/service directly impact the purchasing decision
of your customers. Negative reviews tend to scare your customers.

» Negative feedback makes people lose trust in your brand. However, positive reviews
increase trust.

« Knowing your own and your competitor's brand’s online reputation will help you
stand out.
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TIPS TO MANAGE YOUR BRAND'S REPUTATION

1. Keep Track of Your Brand's Reputation. Google Yourself.

This will help you determine where your product/service stands and it will help you see
what information is available online about you. Monitor your online presence by
regularly tracking what people say about your brand on:

e App Stores

e Social Media

e eCommerce Websites

e Review Portals, Blogs, and Forums

* News websites

e Get rid of spammy links

2. Be Mindful of What You Post.

Be careful about what you post online, whether it's on social media or other websites.
Remember that once something is posted online, it can be difficult to remove it
completely. Avoid posting anything that could be seen as offensive or inappropriate.

3. Build Positive Content.

Create positive content about yourself or your brand by sharing your achievements,
experiences, and expertise. This can help you push down negative content in search results.

4. Connect With Your Ideal Customer.

Stay informed about your industry and know your audience to communicate effectively.
Not everyone is your target audience! Trying to reach everyone may result in connecting
with no one. Study your target audience thoroughly.
e Build logos that evoke your target audience’s interest.
Respond promptly to customer inquiries and complaints.
Share positive customer experiences on your website and social media.
Collaborate with influencers and brand ambassadors to promote your brand.
Offer exceptional customer service to build loyalty and positive word-of-mouth.

5. Craft a Results-Driven Content Strategy.

Map your content strategy and create an actionable strategy.

o Create a sheet for existing content and targeted keywords.

e Create another for prioritized new content. This ensures you rank for relevant keywords
and topics.

e Regularly update website content with user-helpful information.

e Track feedback. Determine your company's position & provide responses to queries.

o Create strategies to monitor online conversations, reply to reviews & comments and the
tone that you will use to respond to online feedback.
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6. Control Your Reviews. Respond Appropriately.

Monitor and control your reviews and ratings.

For positive reviews:
e Share them on social media and thank the reviewer.
e Address them by their first name and promote your business mission.

For negative reviews:
e Don't take them personally.
e Respond promptly and courteously.
e Move the discussion to a private forum.

For fake reviews:
e Stay calm and try to have the review removed.
e Ask the reviewer for specifics.

7. Study Your Competitor's Reputation.

Look at how your competitors deal with ratings, reviews, comments, and tags across
different platforms. This will help you:

e Discover the issues their customers face.
e |earn from the mistakes they make.

8. Evaluate Your Results.

Monitor these metrics to see if your brand has evolved:

e Check the percentage of positive reviews on the review websites.
¢ Use reputation management tools like QuestionPro, Reputology,
e Mention, and more. Analyze and track sentiment and make changes over time.

9. Seek Professional Help.

If you have a complex online reputation issue, consider seeking professional help from a
reputation management company or a public relations professional.

Build a positive reputation and attract loyal customers and business partners by
following best practices. Overall, managing your online reputation requires ongoing
effort and attention. By following these tips, you can help ensure that your online
presence accurately reflects your personal or professional brand.

Partner with Branding And Promo to get help with your online image. Our experts will

help you navigate the complexities of online reputation management and set your
brand up for success.
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